





Tourism Satellite Account; 2007  ©

Table 15
Tourism Expenditure
By type of product and type of tourist "'
Year ended March 2005
Domestic demand
International
Product Business Government Household demand Total demand
demand demand demand
$(million)

Tourism-characteristic products
Accommodation services 161 67 486 1,012 1,725
Food and beverage serving services 46 21 803 1,298 2,168
Road, rail and water passenger transport® 114 31 205 189 537
Air passenger transport 723 141 603 1,871 3,338
Travel agency services 488 93 197 252 1,030
Motor vehicle hire or rental 58 23 48 292 421
Imputed rental on holiday homes 0 0 380 0 380
Libraries, archives, museums and other

cultural services 0 0 42 88 130
Other sport and recreation services 5 - 207 154 366
Total tourism-characteristic products 1,594 374 2,97 5,155 10,095
Tourism-related products
Retail sales - alcohol 0 0 117 89 206
Retail sales - clothing and footwear 0 0 250 264 514
Retail sales - food, beverages, tobacco and

other groceries 0 0 837 274 1,111
Retail sales - fuel and other automotive

products 139 2 1,217 228 1,585
Retail sales - retail medicines, toiletries 0 0 73 60 134
Retail sales - tourism consumer durables 0 0 910 46 956
Retail sales - other shopping 0 0 438 579 1,017
Financial services 4 1 10 8 23
General insurance (incl travel insurance) 8 1 12 8 29
Social and health-related services 0 0 78 1 78
Gambling services 0 0 68 49 116
Education services 0 0 0 474 474
Other tourism-related services 134 1 190 322 647
Other personal services 0 0 21 23 44
Total tourism-related products 286 5 4,221 2,424 6,936
Total tourism demand by type of tourist

excluding GST 1,880 379 7,192 7,579 17,031
GST paid on purchases by tourists 12 - 798 560 1,369
Total tourism expenditure by type of tourist 1,891 380 7,990 8,139 18,400

(1) Individual figures may not sum to stated totals due to rounding.
(2) All values are in producers' prices.
(3) Road, rail and water passenger transport are combined for confidentiality reasons.

Symbol: — amount too small to be expressed
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Table 16
New Zealand System of National Accounts Production Accounts
By industry ™)
Year ended March 2005
Tourism-
Tourism-characteristic industries .related
indust-
ries All non-
tourism-
Road Other Machinery | Cultural related Total
passenger transport, and and indust-
Accom- | Cafes and ; ' Air storage - Retail ;
! rail and equipment | recreat- res
modation | restaurants transport and o . trade
water hiring and ional
3) transport . .
transport services leasing | services
$(million)
Published GDP 149,936
Less GST, import duties
and other taxes on
production 11,152
Contribution to GDP from
production 1,073 1,771 769 1,022 2,119 1,529 2,455 8,819 119,227 138,784
Equivalent to total output 2,199 3,995 1,896 3,964 3,616 2,374 4,436 16,182 255424 294,086
Less intermediate consumption 1,125 2,224 1,127 2,942 1,497 845 1,981 7,363 136,197 155,302
Components of GDP
Compensation of employees 545 1,116 508 690 981 254 896 4,798 54,437 64,225
Gross operating surplus 496 599 393 316 1,091 1,256 1,179 3,899 57,827 67,056
Taxes on production and imports 34 59 45 16 47 21 396 152 7,224 7,994
Less subsidies 2 3 177 0 0 2 17 30 261 491

(1) Individual figures may not sum to stated totals due to rounding.

(2) All values are in producers' prices.

(3) Road passenger, rail and water transport are combined for confidentiality reasons.

Symbol: ... not applicable
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Table 17
Sales Analysis
: 1)(2,
By type of product and industry @
Year ended March 2005
Tourism-
Tourism-characteristic industries related
indust-
ries
All non-
Road Other | Machin- touri
) ourism- Total
Product Caf pasz:en trar;ts- er)(/j Culttijral related | Imports suppl
roduc Accom- ares 9 . Air port, anl an i indust- Y
and rail storage | equip- | recreat- | Retail -
mod- trans- g ries
ation restau- and ort and ment ional trade
rants | water P trans- hiring serv-
trans- port and ices
port® services | leasing
$(million)
Sales of tourism-characteristic
products
Accommodation services 1,192 171 0 0 0 0 82 0 392 0 1,837
Food and beverage serving services 706 3,145 - 0 2 - 79 968 281 0 5,181
Road, rail and water passenger transport® 0 928 0 2 - 9 0 153 0 1,092
Air passenger transport 0 0 0 3,388 10 0 0 0 63 0 3,461
Travel agency services 0 0 5 3 1,039 1 3 0 9 0 1,059
Motor vehicle hire or rental 0 0 3 0 0 525 0 0 8 0 536
Imputed rental on holiday homes 0 0 0 0 0 0 0 0 380 0 380
Libraries, archives, museums and other
cultural services 0 0 0 0 0 0 315 4 180 0 499
Other sport and recreation services 0 0 0 - 1 5 760 0 308 0 1,074
Total tourism-characteristic products 1,898 3,316 936 3,391 1,054 531 1,247 972 1,774 0 15,119
Sales of tourism-related products
Retail sales - alcohol 224 404 - - 0 - 3 153 3,011 314 4,110
Retail sales - clothing and footwear 0 0 - 0 0 0 1 1,375 1,429 1,299 4,105
Retail sales - food, beverages, tobacco
and other groceries 19 42 0 1 2 0 1 2,956 26,824 1,847 31,692
Retail sales - fuel and other automotive
products 0 0 2 5 1 27 0 351 4,873 2,349 7,607
Retail sales - retail medicines, toiletries 0 0 0 0 0 0 0 955 1,723 1,354 4,032
Retail sales - tourism consumer durables 0 0 76 - 3 0 2 1,942 2,977 5,444 10,443
Retail sales - other shopping 0 0 27 - 2 2 61 2,795 13,322 6,697 22,905
Financial services 0 0 0 0 0 0 - 0 1,981 0 1,981
General insurance (incl travel insurance) 0 0 0 0 0 0 0 1,921 0 1,921
Social and health-related services 0 0 - 0 - 0 1 0 5,346 0 5,347
Gambling services 0 168 0 0 0 0 1,887 0 46 0 2,101
Education services 0 0 0 - - 0 1 0 2,871 0 2,872
Other tourism-related services 0 0 4 - 128 4 38 2,890 22,763 0 25,827
Other personal services 0 0 0 - 0 - 1 0 1,228 0 1,229
Total tourism-related products 242 615 109 7 135 33 1,996 13,416 90,315 19,304 126,173
Sales of all domestically produced
non-tourism-related products 43 59 844 557 2,396 1,801 1,145 1,723 160,374 168,941
Total sales 2,183 3,989 1,889 3,955 3,585 2,366 4,388 16,111 252,464 19,304 310,233
Other output items 16 6 7 9 31 8 48 72 2,960 3,157
Less imports of tourism-related
products“’ . -19,304 -19,304
Total output 2,199 3,995 1,896 3,964 3,616 2,374 4,436 16,182 255,424 ... 294,086

(1) Individual figures may not sum to stated totals due to rounding.

(2) All values are in producers' prices.

(3) Road, rail and water passenger transport are combined for confidentiality reasons.

(4) Imports of tourism-related products are subtracted from total sales, as this relates to goods not produced in New Zealand.

Symbols: — amount too small to be expressed
... not applicable
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Table 18
Derivation of Tourism Product Ratios!"®
Year ended March 2005
Total demand (from| Total supply (from .
Product table 15)( tablzp1y7§ Tourism product
ratio
$(million)

Tourism-characteristic products
Accommodation services 1,725 1,837 0.94
Food and beverage serving services 2,168 5,181 0.42
Road, rail and water passenger transport® 537 1,092 0.49
Air passenger transport 3,338 3,461 0.96
Travel agency services 1,030 1,059 0.97
Motor vehicle hire or rental 421 536 0.78
Imputed rental on holiday homes 380 380 1.00
Libraries, archives, museums and other cultural

services 130 499 0.26
Other sport and recreation services 366 1,074 0.34
Total tourism-characteristic products 10,095 15,119
Tourism-related products
Retail sales - alcohol 206 4,110 0.05
Retail sales - clothing and footwear 514 4,105 0.13
Retail sales — food, beverages, tobacco and other

groceries 1,111 31,692 0.04
Retail sales - fuel and other automotive products 1,585 7,607 0.21
Retail sales - retail medicines, toiletries 134 4,032 0.03
Retail sales - tourism consumer durables 956 10,443 0.09
Retail sales - other shopping 1,017 22,905 0.04
Financial services 23 1,981 0.01
General insurance (incl travel insurance) 29 1,921 0.02
Social and health-related services 78 5,347 0.01
Gambling services 116 2,101 0.06
Education services 474 2,872 0.17
Other tourism-related services 647 25,827 0.03
Other personal services 44 1,229 0.04
Total tourism-related products 6,936 126,173
Total excluding GST 17,031 141,292
GST paid on purchases by tourists 1,369
Total tourism expenditure by type of tourist 18,400

(1) Individual figures may not sum to stated totals due to rounding.

(2) All values are in producers' prices.

(3) Tourism product ratios shown in this table may differ at the industry level for some products from the ratios
used to derive tourism supply in table 19. Supply is calculated at a more detailed level than the level
presented in other tables.

(4) Road, rail and water passenger transport are combined for confidentiality reasons.

Symbol: ... not applicable
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Table 19
. R . . 1)(2
Derivation of Tourism Industry Ratios"®
Year ended March 2005
Tourism-
Tourism-characteristic industries related
indust-
ries
All non-
Road Other | Machin- tourism-
passen- trans- ery [ Cultural related |Imports| Total
Product Accom. | Cafes | ger. Air port, and and | indust-
and rail storage | equip- | recreat-| Retail ries
mod- trans- .
ation restau- and ort and ment ional trade
rants water P trans- hiring serv-
trans- port and ices
port® services | leasing
$(million)
Tourism-characteristic products
Accommodation services 1,120 161 0 0 0 0 77 0 368 0 1,725
Food and beverage serving services 305 1,343 - 0 1 - 34 366 118 0 2,168
Road, rail and water passenger transport®® 0 0 468 0 1 - 5 0 63 0 537
Air passenger transport 0 0 0 3,285 9 0 0 0 44 0 3,338
Travel agency services 0 0 4 3 1,011 1 3 0 9 0 1,030
Motor vehicle hire or rental 0 0 3 0 0 412 0 0 6 0 421
Imputed rental on holiday homes 0 0 0 0 0 0 0 0 380 0 380
Libraries, archives, museums and other
cultural services 0 0 0 0 0 0 82 1 47 0 130
Other sport and recreation services 0 0 - - 2 261 0 103 0 366
Total tourism-characteristic products
purchased by tourists 1,425 1,504 475 3,287 1,022 415 462 367 1,138 0 10,095
Tourism-related products
Retail sales - alcohol 15 27 0 - 0 - - 12 133 20 206
Retail sales - clothing and footwear 0 0 - 0 0 0 - 174 180 160 514
Retail sales - food, beverages, tobacco
and other groceries 4 8 0 - - 0 - 228 793 78 1,111
Retail sales - fuel and other automotive
products 0 0 - - 5 0 121 1,016 441 1585
Retail sales - retail medicines, toiletries 0 0 0 0 0 0 0 39 58 37 134
Retail sales - tourism consumer durables 0 0 2 - - 0 - 201 457 296 956
Retail sales - other shopping 0 0 - - - - 11 315 523 167 1,017
Financial services 0 0 0 0 0 0 - 0 23 0 23
General insurance (incl travel insurance) 0 0 - 0 0 0 0 0 29 0 29
Social and health-related services 0 0 0 0 - 0 - 0 78 0 78
Gambling services 0 1 0 0 0 0 114 0 - 0 116
Education services 0 0 0 0 0 0 0 0 474 0 474
Other tourism-related services 0 0 - - 7 - 3 189 448 0 647
Other personal services 0 0 0 - 0 - - 0 44 0 44
Total tourism-related products
purchased by tourists 18 36 3 1 7 6 129 1,279 4,257 1,199 6,936
Direct tourism sales 1,443 1,540 478 3,288 1,029 420 592 1,646 5,395 1,199 17,031
Total industry output 2,199 3,995 1,896 3,964 3,616 2,374 4,436 16,182 255,424 294,086
Tourism industry ratio 0.66 0.39 0.25 0.83 0.28 0.18 0.13 0.10 0.02

(1) Individual figures may not sum to stated totals due to rounding.

(2) All values are in producers' prices.

(3) Road, rail and water passenger transport are combined for confidentiality reasons.

Symbols: — amount too small to be expressed

... ot applicable
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Derivation of Tourism Direct Value Added"®
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Tourism-
Tourism-characteristic industries .related
indust-
ries All non-
. tourism-
Road Other | Machinery | Cultural related Total
Cafes | passenger, transport, and and indust-
Accom- and rail Air storage | equipment | recreat- . ries
modation| restau- and transport and hiring ional Retail trade
rants water transport and serv-
transport® services | leasing ices
$(million)
Tourism industry ratio 0.66 0.39 0.25 0.83 0.28 0.18 0.13 0.10 0.02
Direct tourism value added 706 683 201 848 603 271 328 878 2,578 7,095
Equivalent to tourism output 1,443 1,540 478 3,288 1,029 420 592 1,646 5,386 15,823
Less tourism intermediate consumption 737 857 277 2,441 426 150 264 768 2,808 8,728
Contribution to GDP from
production 138,784
Direct tourism value added as a
percentage of total industry
contribution to GDP 5.1%
Components of direct tourism
value added
Tourism Compensation of emp|0yees 358 430 142 572 279 45 119 481 1 ,184 3,61 0
Tourism gross operating surplus 326 231 48 262 310 222 156 385 1 ,060 3,001
Tourism taxes on production and imports 22 23 16 13 13 4 55 15 335 498
Less tourism subsidies 1 1 5 0 0 - 2 3 1 14

(1) Individual figures may not sum to stated totals due to rounding.

(2) All values are in producers' prices.

(3) Road, rail and water passenger transport are combined for confidentiality reasons.

Symbols: ... not applicable
— amount too small to be expressed
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Table 21
Direct Tourism Employment and Compensation of Employees
: 1)(2)(3
By industry
Year ended March 2005
Tourism-
Tourism-characteristic industries related
indust-
ries
. All non-
R?aa"d ' t?;::r Ma:rr;ln- Cultural tourism- Total
- ultu
related persons
Accom- Cafes and Air port, anfj and . indust- engaged
moda- and water trans- storage | equip- | recreat- | Retail ries
tion restau- | passen- ort and ment ional trade
rants ger P trans- hiring serv-
trans- port and ices
port® services | leasing
Number
Total employment
Full-time employees 9,900 20,800 8,900 7,500 15,600 6,200 19,000 106,400 1,083,800 1,278,100
Part-time employees 15,100 40,100 4,100 1,300 4,300 1,300 13,700 90,300 196,000 366,300
FTE® employees 17,400 40,900 10,900 8,200 17,800 6,900 25,800 151,500 1,181,900 1,461,300
Full-time working proprietors 2,400 6,700 4,500 100 1,500 200 6,200 34,600 245,600 301,700
Part-time working proprietors 900 800 500 - 100 200 4,500 5,500 63,100 75,500
FTE working proprietors 2,900 7,000 4,800 100 1,500 300 8,400 37,300 277,100 339,500
Total FTE persons engaged 20,300 47,900 15,700 8,300 19,300 7,200 34,200 188,800 1,459,000 1,800,700
Tourism industry ratio® 0.66 0.39 0.25 0.83 0.28 0.18 0.13 0.10 0.02
Tourism employment
Tourism full-time employees 6,600 8,200 2,400 6,300 4,400 1,100 2,500 10,700 20,100 62,300
Tourism part-time employees 10,100 15,800 1,500 1,100 1,200 200 1,800 9,900 8,000 49,800
Tourism FTE employees 11,600 16,100 3,100 6,900 5,000 1,300 3,500 15,600 24,100 87,200
Tourism full-time working proprietors 1,600 2,600 1,800 100 400 100 800 4,100 3,600 15,100
Tourism part-time working proprietors 600 300 200 - - 100 600 700 1,400 3,800
Tourism FTE working proprietors 1,900 2,800 1,900 100 400 100 1,100 4,500 4,300 17,100
Total FTE persons engaged in
tourism 13,500 18,900 5,000 7,000 5,500 1,300 4,600 20,100 28,400 104,300
FTE persons engaged in tourism as a
percentage of total persons engaged
in New Zealand 5.8%
$(million)
Tourism compensation of employees(s) 358 430 142 572 279 45 119 481 1,184 3,610
($)
Average compensation
per tourism FTE employee” 30,800 26,700 45,200 83,100 55,600 35,800 34,300 30,800 49,100 41,400

(1) Employment numbers are rounded to the nearest hundred. Individual figures may not sum to stated totals due to rounding.
(2) Employee numbers by industry are sourced from the Quarterly Employment Survey (QES) and are averages for the year ended February.
Employee numbers for the water transport and agriculture industries are not available from the QES, as parts of each industry are not

surveyed. As a result, employee numbers for these industries are sourced from the Household Labour Force Survey (HLFS).

Total persons engaged are sourced from the HLFS and are averages for the year ended March.

(3) Working proprietor numbers by industry are sourced from the HLFS and are averages for the year ended March.
(4) Road, rail and water passenger transport are combined for confidentiality reasons.

(5) FTE is an abbreviation for full-time equivalent.

(6) The tourism industry ratio and compensation of employees rows are sourced from table 20.

(7) Calculated as tourism compensation of employees divided by tourism FTE employees and then rounded to the nearest hundred.

Symbols: — amount too small to be expressed
... not applicable
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Table 22
Gross Fixed Capital Formation and Net Capital Stock
By industry "
Year ended March 2005
Tourism-characteristic industries
i Total
Road, rail Other | Machinery | Cultural ol
Cafes and transport, and and tourism- All other
Accom- and water Air storage | equipment | recreat- che?ra.cter- industries® Total
modation | restau- transport and hiring ional istic
passenger . .
rants i 1@ transport and serv- | industries
ranspo services leasing ices
$(million)
Gross fixed capital formation
Asset type
Residential building 0 0 0 0 0 0 0 0 10,377 10,377
Non-residential building 213 101 26 14 238 29 165 786 3,735 4,521
Other construction 1 4 92 - 71 4 3 176 3,778 3,954
Land improvement® 1 1 - - 1 - 1 4 516 521
Transport equipment 8 18 245 112 70 1,061 37 1,552 2,604 4,155
Plant, machinery and equipment 145 145 20 96 90 447 314 1,258 8,258 9,516
Intangible assets 5 8 9 10 40 9 11 92 2,436 2,527
Total gross fixed
capital formation 374 277 393 232 510 1,550 531 3,867 31,703 35,571
Net capital stock
Total net capital stock 2,772 2,299 3,051 1,545 4,752 5,764 5,071 25,254 405,917 431,170

(1) Individual figures may not sum to stated totals due to rounding.
(2) All values are in purchasers' prices.

(3) Gross fixed capital formation by industry and asset type and net capital stock by industry were used as a basis for calculating the table.
(4) Road, rail and water passenger transport are combined for confidentiality reasons.
(5) The all other industries column includes all tourism-related and non-tourism-related industries.
(6) Land improvements are shown in gross fixed capital formation, but do not form a part of net capital stock.

Symbol: — amount too small to be expressed
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Glossary

National accounts definitions

Basic prices
The amounts receivable by producers from purchasers for units of goods or services

produced as outputs minus any taxes payable, and plus any subsidies receivable. They
exclude any transport charges invoiced separately by the producers.

Change in inventories

The book value change as recorded in most business accounting records, less an
inventory valuation adjustment which removes the capital gains and losses that may
arise through holding inventories purchased at prices either higher or lower than those
ruling during the period of account. Change in inventories effectively values the change
in stocks at the average prices for the period.

Compensation of employees

Total remuneration, in cash or in kind, payable by enterprises to employees. Includes
contributions paid on employees' behalf to superannuation funds, private pension
schemes, the Accident Compensation Corporation, casualty and life insurance schemes,
and other fringe benefits.

Consumption of fixed capital

The reduction in the value of the fixed assets used in production during the accounting
period resulting from physical deterioration, normal obsolescence or accidental damage.
It is valued at replacement cost.

Exports of goods and services
All goods and services produced by New Zealand residents and purchased by non-residents.

Gross domestic product (GDP)

The total market value of goods and services produced in New Zealand after deducting
the cost of goods and services utilised in the process of production, but before
deducting allowances for the consumption of fixed capital.

Gross fixed capital formation

The total value of a producer’s purchases, less disposals, of durable real assets such as
buildings, motor vehicles, plant and machinery, hydro-electric construction, roading and
improvements to land. Land is excluded from gross fixed capital formation. Included is the
value of construction work done by a firm’s own employees. The term ‘gross’ indicates
that consumption of fixed capital has not been deducted from the value of the outlays.

Gross operating surplus

Output at producer's values less the sum of intermediate consumption, compensation
of employees, and taxes on production and imports net of subsidies. It is approximately
equal to accounting profit before the deduction of depreciation, direct taxes, dividends,
interest paid and bad debts, and before the addition of interest and dividends received.

GST on production

The transactions of registered producers are recorded excluding goods and services

tax (GSTO, while those of final consumers (including producers of exempt goods and
services) are recorded at actual market prices. The potential imbalance between the
value of goods and services produced and the value ultimately consumed is removed
by including the item ‘GST on production’ in the GDP account. This item produces a
measure of the amount of GST included in the valuation of the final demand categories.
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Imports of goods and services

All goods and services produced by non-residents and purchased by New Zealand
residents.

Intermediate consumption

The value of non-durable goods and services used in production. Valuation is at
purchaser’s values.

Net capital stock

The accumulated written-down value of fixed assets valued in current prices. It is equal
to accumulated investment less retirements and less accumulated depreciation for
assets still operating.

Output

Goods and services produced within an establishment that become available for use
outside that establishment, plus any goods and services produced for own final use.

Producer prices

The amount receivable by the producer from the purchaser for a unit of a good or
service produced as output less any deductible taxes invoiced to the purchaser. The
producer price excludes any transport charges invoiced separately by the producer.

Purchaser prices (market prices)

The amount paid by the purchaser, exclusive of any deductible taxes, in order to take
delivery of goods or services at the time and place required by the purchaser. The
purchaser price of goods is inclusive of any transport charges paid separately by the
purchaser to take delivery at the required time and place.

Subsidies

Current unrequited payments made by governments to enterprises on the basis of the
levels of their production activities or the quantities or values of the goods and services
they produce, sell or import.

Taxes on production and imports

Taxes assessed on producers in respect of the production, sale, purchase and use of
goods and services, and that add to the market prices of those goods and services.
Includes sales tax, local authority rates, import and excise duties, fringe benefits tax, and
also registration fees, such as motor vehicle registration, paid by producers.

Value added

The value added to goods and services by the contributions of capital and labour (that
is after the costs of bought-in materials and services have been deducted from the total
value of output).
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Abbreviations used in this report

AFUS: Annual Frame Update Survey

ANZSCC: Australian and New Zealand Standard Commodity Classification
ANZSIC: Australian and New Zealand Standard Industrial Classification
BoP: Balance of Payments

CPI: Consumers Price Index

DTS: Domestic Travel Survey

GDP: Gross Domestic Product

HCE: Household Consumption Expenditure

HES: Household Economic Survey

HLFS: Household Labour Force Survey

1096: Input-output tables for 1996

ISIC: International Standard Industrial Classification

IVS: International Visitors Survey

NZSIC: New Zealand Standard Industrial Classification

NZSNA: New Zealand System of National Accounts

QES: Quarterly Employment Survey

OECD: Organisation of Economic Co-operation and Development
SNA93: System of National Accounts 1993

TSA: Tourism Satellite Account

TSAO3: New Zealand Tourism Satellite Account: 2003

TSAO4: New Zealand Tourism Satellite Account: 2004

TSAO5: New Zealand Tourism Satellite Account: 2005

TSA06: New Zealand Tourism Satellite Account: 2006

UNWTO: United Nations World Tourism Organization
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